





Sponsorship
Opportunities:

Who should sponsor?

Companies seeking to brand their
leadership in the clean technology
sector and looking to maximize their
opportunity to find new business
partnerships and technology
solutions should consider
sponsoring.

2009 Sponsor and
Speakers Included:

y N
LOCKHEED MARTINZ$ BAYER
7 \
B

Continental &Y =
Airlines DI *

HONDA

The Power of Dreams

- BASF

The Chemical Company

Akl SANYO
@ AERHER

OI'DROI']W @

=sFOLEY

FOLEY & LARDNER LLP

SMART

Buchanan
Ingersoll /&
Rooney LLp

ment Relations

HALLIBURTON

Professionals

GreenbergTraurig

Platinum Sponsorship:

* Speaker or Moderator opportunity in Clean Technology 2010
Conference program

» Company logo and link on the Clean Technology 2010 Website

* 100-word company profile and logo in Clean Technology 2010 Show
Guide and Website

* Full-page color advertisement in the Clean Technology 2010 Show Guide
» Company logo on all Clean Technology 2010 on-site signage

» Company logo on Clean Technology 2010 marketing emails

* 20’x20’ booth space with 8 booth passes or network break sponsorship

* Six (6) Clean Technology 2010 Conference Passes

* Bag stuffer - literature (one brochure, report, or flyer) provided will be
distributed to all conference attendees

Gold Sponsorship:
» Company logo and link on the Clean Technology 2010 Website

* 50-word company profile and logo in Clean Technology 2010 Show Guide
and Website

* Half-page color advertisement in the Clean Technology 2010 Show Guide
» Company logo on all Clean Technology 2010 on-site signage

» Company Logo on Clean Technology 2010 marketing emails

¢ 10'x20’ booth space with 6 booth passes

* Four (4) Clean Technology 2010 Conference Passes

* Bag stuffer - literature (one -page flyer) provided will be distributed to all
conference attendees

Silver Sponsorship:
» Company logo and link on the Clean Technology 2010 Website

* 30-word company profile and logo in Clean Technology 2010
Show Guide and Website

» Company logo on Clean Technology 2010 on-site signage

» Company Logo on Clean Technology 2010 marketing emails
* 10x10’ booth space with 2 booth passes

* Two (2) Clean Technology 2010 Conference Passes

For more information go to:

June 21-25, 2010
Anaheim, CA

Anaheim Convention Center

Technology

Conference & Expo 2010



Endorsements and Support for the
Clean Technology Conference and Expo

“Neohydro Corporation would like to acknowledge “Great Results” from our attendance at Clean Technology Conference & Expo. This is the
second year in a row that we have attended the cleantech conference and we are already reserving our spot for next year! This Clean Technology
Conference & Expo has allowed us to present our updated business model and technology to the world. The event has allowed us to meet with
financiers, potential customers and potential joint ventures and licensee’s tell them our story and receive real time feedback on our company.
We had over 100 inquiries on our products and services and eight venture capital meetings have been set up. This event will keep our funnel full
for another six months. We would recommend this event to any company who was introducing new cleantech technologies in whatever phase

they were in, from start up to multinational company.”

“Smartcool is focused on promoting its
products to the right audience, both from a
sales and technical perspective, particularly
in the current economic climate. This
conference allowed us to introduce our
energy efficiency technology to a wide
array of interested parties, both from North
America and abroad, enabling us to make
key contacts across different sectors all
represented in one show.”

— Chris Lefaivre, Vice President,

Smartcool Systems Inc.

“With all relevant players on one spot this
is the perfect event not only to network but
also to benchmark our European ventures
in a global context.”

— Helge Hardacker, Quantum Board

“We enjoyed our trip to Houston and made
a number of valuable contacts. We look
forward to participating in Anaheim.”

— Dow Chemical, US

“Energy and climate change are
important national security issues, and
nanotechnology offers the promise of
enabling solutions to challenging problems
in these areas. Lockheed Martin is proud
to have been the host sponsor of this
important event, which provided the
opportunity for our workforce to
collaborate with top researchers from
around the world and gain insights into
emerging technologies that can support
our customer’s needs.”

— Dr. Ray O Johnson, Senior Vice
President and Chief Technology Officer

of Lockheed Martin

“Met many new potential clients - have
already signed up several of them. Good to
have so many same stage companies at the
same place at the same time.”
— Bethany Noble, Buchanan
Ingersoll & Rooney

Technology

Conference & Expo 2010

June 21-25, 2010
Anaheim, CA

Anaheim Convention Center

For more information:

East Coast, Midwest, Europe & Asia:
Christopher Erb at (978) 561-1908 or
cerb@techconnect.org
West Coast:

Pete Sienkiewicz at (415) 385-6684 or
peter@techconnect.org

— Dean Themy, CEO, Neohydro Corp

“In addition to the fantastic networking
platform I would say the discovery of new
and additional clean tech products to add
to our company’s portfolio was of key value
to us. As a startup company in the energy
efficiency arena, it would have been a huge
mistake to miss this event! It was perfect
timing for us to attend.”

— Mitch Miller, IB Technology Group




The Company/Division identified below (“Participant”) applies to NSTI Inc. (“Organizer”)
for sponsorship at the “Event” identified above on the terms and conditions of this
“Application” plus the “Terms and Conditions of Participation in Event” on the second
page of this application and contract (collectively, the “Agreement”).

Company/Division:

Technology

Conference & Expo 2010

June 21-25, 2010 ¢ Anaheim, CA
Anaheim Convention Center

Exhibitor Name for Event Guide:

Address: M/S or Suite #:
City: State: Zip/Postal Code: Country:
Telephone: Fax: Email:
Primary Contact: Tel/Fax: Email:
Alternate Contact: Tel/Fax: Email:
Accounting Contact: Participant P.O.#: Email:
P.R. Contact: Tel/Fax: Email:
Platinum Gold Silver
2010 Venue Sponsorship Sponsorship Sponsorship 10’x10° Total Booth &
$25,000 $15,000 $10,000 Booth Units Booth # Sponsorship
Anaheim, CA _ Units@
June 22-23, 2010 $ $ $ $3,000/$3,300 $

Event Marketing Opportunities:
___Aisle Signs - $10,000

____ Archways - $10,000

___Badge Insert - $5,000

____ Conference Bag Sponsor - $10,000
___ Banners - Call for Pricing
____Break Sponsor - $2,500

___ Breakfast Sponsor - $7,500

____ Conference Bag Insert - $2,500

Email Stations - $5,000
Welcome Reception
Sponsor - $10,000

Freestanding Billboard - $3,000
Hospitality Suite - $10,000
Lanyard Sponsor - $10,000

Lunch Sponsor - $10,000

Notepad Sponsor - $3,000

Total Promo: $

Pen Sponsor - $2,500

Press Room Sponsor - $5,000
Cocktail Reception Sponsor- $10,000
Registration Sponsor - $10,000

Show Guide Advertising- $3,000
Other

Payment Terms: The total fee is calculated based on Participant’s selections above.

50% is due within 30 days of contract execution.
The balance of the total fee is due 180 days (6 months) prior to show (for a cuamulative payment of 100%).

Total Fee $

Agreement is not transferable, and all fees are non-refundable. Cancellation by Participant after this Application is submitted will result in the
collection of any cancellation fees due, per section 4 b. of the “Terms and Conditions of Participation in Event” on the second page of this
application and contract. Failure of Participant to comply with any payment term will, among other things, result in loss of space and
collection of any fees due. Please fax credit card payment information to 1-978-561-1122, or make checks payable to NSTI, and mail to:

Nano Science and Technology Institute (NSTT)
696 San Ramon Valley Blvd., Ste. 423 Danville, CA 94526 USA

Phone: (925) 901-4959

If organizer accepts this Application, it will countersign the Application, and the terms and conditions of the Agreement will
be binding as of the date of the Application. Participant should request a copy of the “Terms and Conditions of Participation in

Event” if none is attached.

I have read and agree to the Agreement, and Participant will pay the Total Fee. I am authorized to execute this Agreement for

Participant.

Please fax completed contract to 1-978-561-1122.

Authorized Signature: Title:
Name (printed): Date:
For Organizer’s Use Only:

Accepted by Organizer: Date:

Space # Assigned (tentative):

Space Dimensions:

Total Fee: US$

Name of Salesperson:

Territory:
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2010 Clean Technology Conference & Expo — Terms and Conditions of Participation in Event

1. ACCEPTANCE BY ORGANIZER. Participant’s participation in the Event is subject to Organizer’s approval. No contract is created until Organizer countersigns the Application. Organizer
may withdraw its acceptance at any time by refunding the Total Space Fee paid if Organizer determines that Participant or its product is ineligible. Organizer makes no warranties regarding
the number of persons who will attend the Event. Event dates, hours, and venue may be modified by information provided to Participant in writing.
2. ASSIGNMENT AND USE OF SPACE.
a. Benefits and License Grant. The Total Fee includes use of the Space and any other benefits as specified in the Application or in the Exhibitor Services Manual as amended from time to
time (the “Manual”). Participant grants to Organizer the right to use Participant’s name and logo in connection with the promotion and production of the Event. Participant may use the Event
name before and during the Event solely to promote its participation in the Event.
b. Space Assignment, Use, Installation, Occupancy, and Dismantling. Organizer will assign the Space. Organizer may reassign the Space or alter Event layout or venue at any time.
The Space is for Participant’s use only. Participant may not share, sell, assign, sublease or charge admission for entry into any portion of the Space (including to an affiliated company)
without Organizer’s prior written consent. Participant must fully occupy the Space, and must provide displays, equipment, carpeting, etc., unless Organizer specifies otherwise. Any displays
supplied by Participant must be constructed safely using sound engineering practices, and must be installed before, occupied during, and dismantled after the Event in accordance with
Organizer’s schedule. Participant’s activities must be confined within the Space, and must be in support of products or services identified on the Application and directly related to
Participant’s normal business activities. Organizer may refuse permission to exhibit any products or services Organizer deems objectionable or unsuitable for the Event. At the Event,
Participant may not exchange goods or money without Organizer’s prior written consent, nor assist any other party in soliciting business without Organizer’s prior written consent.
c. Own Risk. Participant has sole responsibility for any loss of its equipment or proprietary information, or any other loss including any subrogation claims by its insurer. Persons visiting,
viewing, or otherwise participating in Participant’s Space are deemed the invitees or licensees of Participant and not of Organizer.
d. Third-Party Contractors. Organizer may require Participant to use designated third-party contractors to provide certain services (“Required Contractors”), and Participant must then use
only the Required Contractors for such services. Notwithstanding such designation, Required Contractors and third-party vendors listed in the Manual act solely as independent contractors,
and Organizer is not responsible for their performance, acts, or omissions.
e. Other Events and Marketing. Participant agrees that it may not use any Organizer event to leverage any other event in which Participant is a sponsor or participant, and therefore agrees
that it may not, during the period from two days before until two days after (i) the Event or (ii) any other conference or exposition event produced by Organizer from three months prior until
one year following the Event, conduct, promote, endorse, or participate in any functions, classes, seminars, exhibits, or similar marketing activities within 50 miles of any such event; other
than (i) Participant’s participation in the Event under this Agreement, or (ii) functions approved in writing by Organizer. During the Event, Participant may not promote its products or
organization within 500 yards of any Event locations, except (i) in advertising contained in periodicals or similar regularly published media, or (i) as permitted by this Agreement or by
Organizer in writing.
f. Other Event Payments. Organizer may apply any payments made by Participant under this Agreement to any obligation that is past due under any other event-related agreement
between Participant and Organizer, in which case Organizer will notify Participant of such application.
3. COMPLIANCE WITH LAWS AND RULES/INSURANCE.
a. Laws and Rules. Participant must comply with all applicable laws, regulations, and ordinances in connection with its participation in the Event, including but not limited to rules of the
venue and any relevant labor union, construction of the Exhibit in compliance with the Americans With Disabilities Act or its local equivalent, and the terms, conditions, and rules issued by
Organizer from time to time in connection with the Event. Participant’s conduct, and the use of names and lists captured at the Event or provided by Organizer, are subject to guidelines set
forth in the Manual.
b. Third Party Proprietary Rights. Participant will not violate any proprietary rights of third parties in connection with its participation in the Event, including but not limited to the
performance, distribution, or posting of copyrighted material without a license, assignment, or other legally effective permission.
c. Taxes and Licenses. Participant is solely responsible for obtaining any licenses and permits, and payment of all taxes (including sales and use taxes), license fees, or other charges
applicable to its participation in the Event, including taxes collected by Organizer.
d. Insurance. Participant agrees to obtain, maintain in effect throughout the Event and provide to Organizer at least thirty (30) days prior to move in to the Event a certificate of insurance
showing that there is in effect a policy of a minimum of $1 million combined single limit bodily injury and broad form property damage coverage, including broad form contractual liability,
in which Organizer and the Event Providers (as defined in paragraph 6 below) are named as additional insureds. Participant agrees to obtain and maintain in effect throughout the Event
workers compensation and employers liability insurance in such minimum amounts as are required by law or are otherwise consistent with prudent business practice. Participant agrees to
waive the right of subrogation of its insurance carrier against Organizer and the Event Providers to recover loss sustained for real and personal property.
4. CANCELLATION OR TERMINATION.
a. Cancellation. Organizer may cancel all or any part of the Event for any reason beyond its reasonable control, including but not limited to, natural or public disaster, act of God, acts of
terrorism, venue construction, insufficient participation, market fluctuations, government regulation, or similar reasons, in which case Organizer will refund to Participant a pro rata portion
of any space fees already paid to Organizer, after which Participant will have no further recourse against Organizer. A change in the name of the Event does not constitute a cancellation by
Organizer.
b. Termination by Participant. Any cancellation by Participant occurring nine months or prior to the event will result in a seventy-five percent (75%) cancellation fee being owed by
Participant to Organizer. Any cancellation later than nine months prior to the Event will result in 100% cancellation fee being owed by Participant to Organizer; All cancellation fees will
be due immediately upon cancellation. Termination by Participant must be in writing and will be effective upon receipt by Organizer. Participant acknowledges the difficulty in
determining a precise value for services rendered and expenses incurred by Organizer for the Event, and of ascertaining damages incurred by Organizer if Participant terminates this
Agreement or Participant’s participation in the Event; the amounts due from Participant under this Agreement as of the effective date of any termination by Participant belong to Organizer
and represent an agreed measure of compensation, and are not to be deemed or construed as a forfeiture or penalty.
c. Termination by Organizer. Organizer may take possession of the Space and terminate Participant’s participation in the Event upon Participant’s failure to meet any obligations under
the Agreement; including but not limited to Participant’s failure to pay for the Space or related services, set up its Exhibit, maintain all exhibited products in good working order, or staff the
Space fully, in a timely manner; or violate Organizer’s standards of conduct. Any such termination is treated as a termination by Participant under this Agreement.
5. ORGANIZER MATERIALS. The Manual and any other methodologies or planning materials distributed to Participant related to the planning or execution of the Event (“Organizer
Materials”) are owned exclusively by and are confidential information of Organizer. Organizer grants to Participant a nontransferable, nonexclusive license, on an “AS IS” basis, to use such
Organizer Materials solely in connection with Participant’s participation in the Event. Participant is responsible for obtaining the Manual from Organizer. Upon completion of the Event or
earlier termination of this Agreement, Participant promptly must return the Organizer Materials to Organizer upon Organizer’s written request. Participant may use but may not sell lists of
Event Participants or attendees without Organizer’s prior written permission.
6. LIMITATION OF LIABILITY; INDEMNITY.
a. Under no circumstances is Organizer, the venue at which the Event is held, or any of their respective parents, affiliates, shareholders, employees, agents, officers, directors, successors
and assigns (the “Event Providers”) liable for lost profits or other indirect, incidental, consequential, or exemplary damages for any of their acts or omissions in connection with the Event,
whether or not such Event Provider has been apprised of the possibility of such damages or lost profits. In no event will Organizer’s liability hereunder, or otherwise in connection with the
Event, exceed the amount actually paid to it by Participant for the Space. Organizer is not liable for any errors in any listing or descriptions or for omitting Participant from the Event show
guide or other materials.
b. None of the Event Providers are liable to Participant for any damage, loss, harm, or injury to the person, property, or business of Participant, or any of its visitors, officers, agents,
employees, or other representatives, resulting from theft, fire, earthquake, water, unavailability of the venue or intermediate staging facilities, insufficient participation, accident, or any other
reason in connection with the Event or any planning meetings, demonstrations, or stagings, including claims and damages arising in whole or in part from the negligence of the Event
Providers. It is the express intent of the parties to this Agreement that the indemnity provided for in this section is an indemnity extended by Participant to indemnify and protect the Event
Providers from the consequences of the Event Providers’ own negligence, whether that negligence is the sole or contributory cause of the resultant damage, loss, harm or injury.
c. Participant agrees to defend, indemnify, and hold harmless the Event Providers and those lawfully in the venue from and against any claim, loss, liability, or damage suffered due to (i)
Participant’s construction or maintenance of an unsafe Exhibit, and/or (ii) the negligence or misconduct of Participant or its agents or Participant’s breach of any commitment made
hereunder. Participant must maintain proper insurance coverage for its property and liability, and represents and warrants that it has obtained adequate insurance of at least $1 million to
cover its potential liability hereunder.
d. Participant acknowledges and agrees that the terms and conditions of this Agreement are subject and subordinate to the terms and conditions of Organizer’s agreement with the venue at
which the Event is held.
7. RELEASE. Participant acknowledges that the Event may be recorded and reproduced in any form (including but not limited to digital formats), and hereby authorizes Organizer and its
designees to record, transcribe, modify, reproduce, publicly perform, display, distribute, redistribute, and transmit in any form and for any purpose any such recording of the Event, and
agrees to execute any additional release presented by Organizer, its licensees, or permittees, in connection with such activity or to give effect to this provision. Participant hereby releases
Organizer and its designees from and waives all claims it or its employees or agents may possess, now or in the future, in connection with such activities, and specifically waives any
statutory restriction on waivers of future claims.
8. MISCELLANEOUS. When countersigned by Organizer, this Agreement will constitute the entire agreement between Participant and Organizer concerning its subject matter, and may
only be modified in a writing signed by the parties. Organizer’s rights under this Agreement are not deemed waived except as specifically stated in writing and signed by an authorized
representative. If any term of this Agreement is declared invalid or unenforceable, the remainder continues in full force and effect. Organizer may assign this Agreement or its responsibilities
to any other party. Any action arising out of this Agreement or the Event must be brought in Houston, Texas and governed by the law of that locale, exclusive of the choice of law rules of
any jurisdiction, and Participant consents to the jurisdiction of such courts. Organizer is entitled to recover reasonable attorneys’ fees and costs in any action to enforce this Agreement.
Participant may not assign this Agreement to any other party, including a successor in interest in the event of a merger or sale of assets, without the prior written consent of Organizer,
in which event Participant must guarantee performance of the assigned obligations. This Agreement is binding upon the permitted heirs, successors, and assigns of Participant.
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